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The information contained in this presentation has been prepared by GigaCloud Technology Inc (the “Company’) solely for informational purposes and should not be
construed to be, directly or indirectly, in whole or in part, an offer to buy or sell and/or an invitation and/or a recommendation and/or a solicitation of an offer to buy or sell
any security or instrument or to participate in any investment or trading strategy, nor shall any part of it form the basis of, or be relied on in connection with, any contract or
investment decision in relation to any securities or otherwise.

This document does not contain all relevant information relating to the Company or its securities, particularly with respect to the risks and special considerations involved
with an investment in the securities of the Company. Nothing contained in this document shall be relied upon as a promise or representation as to the past or future
performance of the Company. Past performance does not guarantee or predict future performance.

You acknowledge that any assessment of the Company that may be made by you will be independent of this document and that you will be solely responsible for your
own assessment of the market and the market position of the Company and that you will conduct your own analysis and be solely responsible for forming your own view
of the potential future performance of the business of the Company.

This document contains forward-looking statements. These statements are made under the “safe harbor” provisions of the U.S. Private Securities Litigation Reform Act of
1995. These forward-looking statements can be identified by terminology such as “will, “expects,” “anticipates,” “future;” “intends,” “plans,” “oelieves,” “estimates,” ‘confident” and
similar statements. Among other things, the business outlook and quotations from management in this document, if any, as well as the Company’s strategic and
operational plans, contain forward-looking statements. The Company may also make written or oral forward-looking statements in its periodic reports to the U.S. Securities
and Exchange Commission (the "SEC”), in press releases and other written materials and in oral statements made by its officers, directors or employees to third parties.
Statements that are not historical facts, including statements about the Company’s beliefs and expectations, are forward-looking statements. Forward-looking statements
involve inherent risks and uncertainties. A number of factors could cause actual results to differ materially from those contained in any forward-looking statement. Further
information regarding these and other risks is included in the Company’s filings with the SEC. All information provided herein is as of the date of this document, and the
Company undertakes no obligation to update any forward-looking statement, except as required under applicable law.

This document may also contain non-GAAP financial measures, the document of which is not intended to be considered in isolation or as a substitute for the financial
information prepared and presented in accordance with accounting principles generally accepted in the United States of America. In addition, the Company’s calculation
of these non-GAAP financial measures may be different from the calculation used by other companies, and therefore comparability may be limited. The reconciliation of
those measures to the most comparable GAAP measures is contained within this document or available at our website https: / /investors.gigacloudtech.com.
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Challenges of Building Furniture Brand




Challenges of Building Furniture Brand

Low purchase
frequency

Slow brand value
accumulation and
low brand
awareness for most
furniture brands

&

Fragmented
Market
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Difficulty for
furniture suppliers
to compete in a
crowded
marketplace




The Solution: Baas @
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BEST
PRODUCT

Empower qualified BaasS suppliers to
leverage an industry-leading
furniture brand, enabling them to

connect with customers more
effectively in a wider market




What is BaaS? =
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Designed to enhance the competitiveness of furniture
suppliers, Baas provides sellers on GigaCloud B2B Marketplace
access to the leading American furniture brand Christopher
Knight Home.

,A This unique service allows the industry brand to introduce third-
=TT T party products under its own label, leveraging its intellectual
property to expand the market presence in high-potential

product categories.
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BaadS Structure
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The GigaCloud Brand Center empowers suppliers to accelerate their brand
building journey. Its comprehensive suite of services goes beyond aesthetics,
providing strategic guidance, access to an established furniture brand, and

quality control standards to elevate brand visibility, marketability, and overall
success.

e

QUALITY
CENTER

CENTER B

The GigaCloud Quality Center operates alongside the Brand Center to uphold the
rigorous quality standards expected by Christopher Knight Home. Through
meticulous inspections and quality control processes, the Quality Center
safeguards the reputation of the participating brand and ensures customers
receive products that meet and exceed expectations.




About Christopher Knight Home =
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ﬁam thrilled to be working with GigaCloud on this exciting, first-of-its-kind \
industry program. Christopher Knight Home’s partnership with GigaCloud brings
the brand to a bigger stage and delivers it to a broader market. The Supplier
Fulfilled Retailing model will allow us to scale our product offerings with market-
leading fulfillment efficiencies while maintaining rigorous quality control.
Working with GigaCloud will allow us to continue to serve the markets that were
built under visionary industry leader Marshall Bernes while expanding beyond
them. Having Marshall as a member of the GigaCloud team will undoubtedly
help propel this program forward as we leverage his vast knowledge and

\ expertise. /

Christopher Knight

Founder of Christopher Knight Home

. A pati tf Christopher Knight H in Oprah’s intervi ith Megh d
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https://www.cnn.com/2021/03/11/business/oprah-patio-chairs-christopher-knight/index.html

The GigaCloud Advantage =
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Supported by the Supplier Fulfilled Retailing model with its end-to-end supply chain
management and quality control, BaasS participants can leverage the B2B Marketplace,
fulfilment capabilities, and established customer base to accelerate growth, streamline

efficiency, and expand market reach. 3
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CUSTOMER
RESELLER/RETAILER

FULFILL THROUGH GIGA

PHYSICAL MOVEMENT ONLY WHEN SOLD I




Baas For Sellers @
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Leverage Industry-Veteran
Leadership

Enhanced Quality Control
Procedures

Access To Brick & Mortar Through

Increased Competitiveness Wondersign Kiosk

Streamlined Supply Chain

Increased Brand Awareness P>
Efficiency




BaasS For Buyers &
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Broader Products Selection from

Credibility & Trust of
Established Brand Leading Furniture Brand

E‘ Asset-light Inventory Assured Quality Control Standards

On-trend Furniture Design Benefit from SFR Model Efficiencies




THANK YOU
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